
Price Per Audio Session: $17 

A L L P R O D U C T S C O N V E N I E N T L Y S H I P P E D T O Y O U R H O M E O R O F F I C E

The 25th Annual Publishing University 2009
The Future of Publishing: How to Thrive in a Digital World

May 26-28  ·  New York, New York

ADVANCED TRACK
� 132 Expertizing: Above-and-Beyond-Dynamite Publicity Tactics
� 133 Web 2.0 and Social-Media Tools and Techniques: What You 

Need to Know About Facebook, LinkedIn, Twitter, 
Social-Media Releases, Blogs, and Microblogging

� 135 The Choreography of Big Sales and Marketing Campaigns
� 136 How to Make More Money with Special Sales

EDITORIAL, PRINTING, DESIGN TRACK
� 108 1D. The Ideal Manuscript for the Ideal Book
� 114 2D. Crash Course in Getting and Giving Permission: 

Coping with Quoting and Other Copyright Conundrums
� 121 3D. Terms, Trends, Technology, and Timelines: 

Crossing All Your T’s When Printing Your Book
� 127 4D. Chunking Your Content: How to Create an 

Entire Product Line in Less Than 90 Days
� 140 5D. Understanding POD and Digital Printing: 

How to Use Them as Tools for Success
� 141 5E. Turning Printed Books into Downloadable E-Books: 

Creating Digital Reading for Those on the Move
� 149 6G. Selling Children’s and YA: Expanding Opportunities in 

Schools and Bookstores
� 153 7C. The Publisher’s Repair Kit
� 154 7D. Linking Marketing and Editorial Calendars for a 

More Profitable Launch

GENERAL PUBLISHING, FINANCE, LEGAL
� 101 Welcome to the 2009 Publishing University
� 110 1F. Fundamentals of Publishing Law and Update: 

What Every Publisher Needs to Know
� 112 2B. Q&A with B&N, Borders, and Independents
� 115 2E. The Four Golden Rules That Publishers Must Teach Their 

Authors to Make Their Books the Best That They Can Be!
� 116 2F. Budgeting: A Step-by-Step Approach to Building Budgets 

and Using Them to Increase Profits
� 130 4G. Trends in Bookselling at Barnes & Noble
� 141 5E. Turning Printed Books into Downloadable E-Books: 

Creating Digital Reading for Those on the Move
� 142 5F. 2009 Legal Issues In Publishing
� 148 6F. (A) Advanced Marketing - Strategies for Tough Economic 

Times
� 157 8A. How to Grow Your Publishing Company in Times of 

Turmoil: Practical Ways to Control Cash, Inventory, and 
Other Key Expenses While Expanding Markets

� 162 8F. Trends in Bookselling at Barnes & Noble

KEYNOTE TRACK
� 103 The Future of Publishing: Two Publishers - Two Views
� 117 De-Mystifying Google Book Search— All the 

Books That Are Fit to Print (Online) and How Your Books Fit
� 131 The Unique Role of Independent Publishers
� 150 Give the E-Readers What They Want - Content Delivery in a 

Digital Future

MARKETING TRACK
� 107 1C. Strategies for the Perfect Product Launch
� 109 1E. Octopus Marketing: The Multiple Tentacles Approach to 

Creating Book Buzz Online (Web 2.0)
� 115 2E. The Four Golden Rules That Publishers Must Teach Their 

Authors to Make Their Books the Best That They Can Be!
� 120 3C. Marketing from the Inside Out
� 123 3F. Everything You Ever Wanted to Know About the 

Fundamentals of Web 2.0 and Social Media, but 
Were Afraid to Ask

� 126 4C. How You Slice It: Special Sales Will Open Doors to 
Greater Profits

� 129 4F. How to Build a Strong Technical but Manageable 
Presence on the Social Web

� 139 5C. (A) How to Negotiate Large-Quantity Sales
� 141 5E. Turning Printed Books into Downloadable E-Books: 

Creating Digital Reading for Those on the Move
� 145 6C. Creating a Living Brand: Building a Brand Strategy and 

Brand Loyalty in Your Market Segments
� 146 6D. Marketing the “Wow Factor” — Planning for Overnight 

Success
� 154 7D. Linking Marketing and Editorial Calendars for a 

More Profitable Launch
� 155 7E. (A) Using Advanced Social-Media Tools for Book 

Web 2.0 Exposure
� 158 8B. (A) Expanding Sales through Book Related Products

PUBLICITY TRACK
� 105 1A. Publicity 101: Piecing Together the Publicity Puzzle, 

Part 1—From Manuscript to Pub Date
� 109 1E. Octopus Marketing: The Multiple Tentacles Approach to 

Creating Book Buzz Online (Web 2.0)
� 111 2A. Publicity 102: Piecing Together the Publicity Puzzle, 

Part 2—From Pub Date to One Year Out and Beyond
� 118 3A. From Ho-Hum to Hooked: How a Killer Press Release 

Can Work Magic with Media

ENTIRE* 2009 Publishing University on MP3 CDROM 
(includes available Speaker handouts in PDF format): $159

*includes every IBPA recorded session - over 60 sessions.

Purchase the 2008 & 2009 Publishing University
for a special price of $199
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PAYMENT METHOD (DO NOT SEND CURRENCY)
(U.S. Purchase Orders accepted - minimum purchase $50.00)

Please Note:  International customers must pay by credit card and 
checks must be drawn on US bank in US funds.

T Check made payable to AVMG, INC.

EXP DATE _______ 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
SIGNATURE ON CARD: ________________________________________

** Signature authorizes AVMG to charge above account. Should the total be incorrect, 
AVMG is authorized to charge correct amount due.

MAIL YOUR ORDER TO:

SPEAKER CONCIERGE powered by AVMG, Inc.
3310 Matrix Drive, Suite 200
Richardson, Texas  75082
Phone:         214.343.2864
Fax:             214.623.5756
Email:          orders@avmg.com

MP3 CD ROMs PLAY on PC and MAC computers and 
can be downloaded to MP3 players.

The CDs will NOT play in most car or home stereos.

QUALITY GUARANTEED - NO REFUNDS - 

ALLOW 2-4 WEEKS FOR DOMESTIC DELIVERY, MP3 DISCS 4-6 WEEKS

ALLOW 4-6 WEEKS FOR INTERNATIONAL DELIVERY, MP3 DISCS 6-8 WEEKS

CALL TOLL FREE: 800.283.2864 (9-5 CST) • OR FAX YOUR ORDER: 214.623.5756
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� 124 4A. Become a Media Magnet - Top Pros Reveal Secrets to 
Use Everyday

� 129 4F. How to Build a Strong Technical but Manageable 
Presence on the Social Web

� 137 5A. (A) Expertizing for Greater Publicity
� 143 6A. (A) How to Get the Most Out of Your Publicity Dollars
� 147 6E. (A) How to Create Massive Visibility Online: 

Three Simple Strategies to Attract More Book Buyers
� 151 7A. (A) Media Training 101: From Pitch to Appearance—

Finding and Using Smart Hooks and Sound Bites
� 155 7E. (A) Using Advanced Social-Media Tools for Book 

Web 2.0 Exposure
� 156 7F. (A) Rock Star Publicity: Book Promotion for the 

Bold and the Bashful
� 160 8D. Optimize Your Press Kit for the Internet

SALES TRACK
� 106 1B. Libraries: The Untapped Opportunity
� 112 2B. Q&A with B&N, Borders, and Independents
� 113 2C. Book Trailers and Beyond: How to Use Online 

Video to Boost Your Book Sales

� 115 2E. The Four Golden Rules That Publishers Must Teach Their 
Authors to Make Their Books the Best That They Can Be!

� 119 3B. Online Retailers: The Mystery and Necessity
� 122 3E. You Can Get There from Here: How Distributors, 

Wholesalers, and Commissioned Reps Can Help Grow 
Your Publishing Company

� 126 4C. How You Slice It: Special Sales Will Open 
Doors to Greater Profits

� 128 4E. Sell More Books with The Power of Teleseminars
� 130 4G. Trends in Bookselling at Barnes & Noble
� 138 5B. Not Just for Bookstores Anymore: 

Selling to “Other Retail”
� 144 6B. Converting Promotion into Book Sales: 

Exposing the Secrets
� 152 7B. The Author’s Pivotal Role in Profitable Sales and 

Marketing
� 158 8B. (A) Expanding Sales through Book Related Products
� 159 8C. The Power of Book Design: From the Stunning to the 

Downright Absurd
� 162 8F. Trends in Bookselling at Barnes & Noble

Refer to Code # 15509SC R

AUDIO CDs
No. of  Sessions  ______  x $17 $ __________
MP3 Discs 
No. of 2009 MP3 Discs   _____   x $159 $ __________
No. of 2008/2009 MP3 Discs  _____   x $199 $ __________
SUBTOTAL $ _________
Domestic Shipping Rates:
$1.00 - $20.00 = $3.00 $21.00 - $40.00 = $5.00
$41.00 - $60.00 = $7.00 $61.00 - $80.00 = $9.00
$81.00 - $100.00 = $11.00 $101.00 - $120.00 = $13.00
$121.00  and up = $15.00 $ __________
International Shipping Rates:
To Canada and Mexico, 15% of Total ($8.00 Minimum, No Maximum)
Out of USA, 20% of total ($8.00 Minimum, No Maximum) $ __________
TAXES:

TEXAS SHIPPING ADDRESS  ADD 8.25% SALES TAX $ __________

NEW YORK SHIPPING ADDRESS ADD LOCAL SALES TAX $ __________
NEW YORK COUNTY_________________________________________

ALL TAXES PAID ON TOTAL ORDER.  IF EXEMPT, INCLUDE CERTIFICATE

TOTAL $ _______

SHIP TO: (PLEASE PRINT CLEARLY) � Business � Residence

NAME  ______________________________________________

INSTITUTION ________________________________________

ADDRESS  ___________________________________________

CITY ________________________________________________

STATE  __________________________ ZIP ________________ 
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DAYTIME PHONE (           )   ___________________________

FAX NUMBER ( ) _______________________________
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DOWNLOAD ANY SESSION IN
MP3 FORMAT FROM OUR 
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HTTP://STORE.AVMG.COM/IBPA


